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The power to enhance brands and connect
the Minnesota business community.
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TCB covers and connects
Minnesota’s business community.

As a champion for business and Minnesota’s leading local news resource,
Twin Cities Business informs, encourages, and celebrates Minnesota’s
thriving business community.

Through the magazine, website, e-newsletters, podcast, social media,
and live events, TCB goes beyond the headlines to explore business
opportunities and solutions and spotlight the people and companies
who make business work in Minnesota.

TCB is more than a business publication. It’s an elite community of
Minnesota’s most respected business leaders who care about how
business works in Minnesota.



MEETINGS & EVENTS E

TCB has the business of corporate

meetings & events covered. Elevating Your Venue

YOU DON'T HAVE TO BREAK THE BANK FOR A SPACE TO LOOK EXCITING AND FRESH.

Three issues per year, TCB’s editorial focuses on the business of
meetings and events.

These sections cater specifically to Minnesota’s corporate meeting
planners and decision-makers who are actively involved in planning
corporate events, providing valuable insights on meeting resources,
venues, and hospitality trends. Individuals who are consistently in
search of innovative service partners and venues that can provide both
sophistication and functionality to their next event.

“Attendees just want to
feel like they got a return
on their investment of
their time, but also of the
experience in itself.”

—ASHLEY MANSY, FOUNDER
OF MINNEAPOLIS-BASED
POPPATI EVENTS

TCB readers celebrate their local workforce and treat clients .
by tapping venues, restaurants, and pros in our community. Should You Force an
10+ off-site meetings are hosted each year by TCB readers Employee to Have Fun?
77% held company meetings at a local event venue FROSRasa.  T A E
43% used a restaurant’s private dining space

57% used a local caterer

38% used an audio/visual service

PRIVATE
DINING

Issues are distributed to 89%*of all Minnesota companies
with 50 employees or more, including top corporate
meeting planners.

Every issue featuring a meetings & events section is not
only delivered to 89% of all businesses in Minnesota* but { o
also to 3,000+ top corporate meeting and event

professionals -- including association members from MN HOW TOP CHEFS DO
Meeting Professionals International (MMPI) and MN BUSWINESSDINNERS
Chapter of International Live Event Association (ILEA).

MEETINGS & EVENTS // VENUES

FOR CREATING MEMORABLE PRIVATE DINING EVENTS.

8y Dara

Memorable Meeting Spaces

GET AWAY WITHOUT ACTUALLY LEAVING TOWN AT ONE OF THESE UNIGUE TWIN CITIES VENUES.



Corporate meetings & events are trending MEETINGS & EVENTS E
three times each year in Twin Cities Business.

These sections cater specifically to Minnesota's corporate meeting planners and decision-makers who are actively involved in planning corporate
events, providing valuable insights on meeting resources, venues, and hospitality trends. Individuals who are consistently in search of innovative
service partners and venues that can provide both sophistication and functionality to their next event.

MEETINGS & EVENTS / RESOURCE GUIDE

MEEIINGS
EVENTS
VENUE GUIDE /

2024 Meetings & Events Resource Guide

OUR ANNUAL RESOURCE GUIDE £ TO EVENT S WHO
DELIVER A WIDE RANGE OF EXPERIENCES.

I GETTING YOUR OFF- SITE HOW TOP CHEFS DO
ON POINT BUSINESS DINNERS

THE BEST WAY TO ENGAGE EMPLOYEES CAN BE TO MEET OUTSIDE THE OFFICE. OUR ANNUAL
VENUES GUIDE IS PACKED WITH TIPS AND IDEAS TO MAKE YOUR COMPANY OFF-SITE A SLAM DUNK.

FIVE OF THE TWIN CITIES' FINEST REVEAL THEIR SECRETS
FOR CREATING MEMORABLE PRIVATE DINING EVENTS,

By Tina

February/March Issue June/July October/November
Meetings & Events Meetings & Events Meetings & Events
Resource Guide Venue Guide Private Dining Guide
Ad Reservations: 12/23/24 Ad Reservations: 5/2/25 Ad Reservations: 8/29/25
Ad Materials: 1/8/25 Ad Materials: 5/7/25 Ad Materials: 9/4/25

Published: 2/5/25 Published: 6/4/25 Published: 10/1/25



Annual Advertising Packages

Choose from one of these four impact print & digital campaigns

to stay top mind all year long. EARLY RENEWAL

INCENTIVE!

4th Ad Free

when you sign a contract
for any of these

TCB CHANNEL DOMINANT COMPETITIVE CONSISTENT PRESENT packa%es byt
December 31
Full-Page Half-Page Quarter-Page Quarter-Page SOEER TR rele
TCB Magazine 3 issues 3 issues 3 issues 3 issues

$14,985 $8,985 $5,985 $5,985

Daily Brief Newsletter Weekly banner ad | Weekly banner ad | Weekly banner ad

(Friday Hospitality Focus) for 3 months for 3 months for 3 months

$6,000 $6,000 $6,000
Dedicated Email 3 deployments 3 deployments 3 deployments 3 deployments
$6.000 $6.000 $6.000 $6.000

ANNUAL INVESTMENT: $27,885 $21,885 $18,885 $11,985

MONTHLY INVESTMENT*: $2,324 $1,824 $1,574 $999

TCB Magazine Daily Brief Newsletter Dedicated Email

Three issues per year, TCB’s Email sent daily to 20,000 We'll build you a

editorial focuses on the opt-in subscribers. On Friday, customized recipient list
business of meetings and Daily Brief focus on from our opt-in database,
events. Each of these sections Hospitality + Design offering selected from various
cater to Minnesota’s corporate fresh ideas for your next demographic segments.
meeting plans by providing corporate offsite, office You messaging presented
ideas and tips on meeting design inspiration, lifestyle as a TCB partner via a
resources, venues, and news. targeted email campaign.

Reserve Your Ad Today!
Brett Lubinski
blubinski@tcbmag.com
608-548-8512

hospitality trends.



= . - . MEETINGS & EVENTS [y
Print Rates, Dimensions & Deadlines =

PRINT RATES & AD DIMENSIONS

Ad Unit Rate Dimensions
Full (Bleed) $4,995 9 x 11.125

2/3 Vertical $3,995 5.125 x 10.125
1/2 Horizontal $2,995 8 x 4.625

1/3 Vertical $2,695 2.5 x10.125
1/3 Square $2,395 5.125 x 4.875
1/4 Square $1,995 3.875 x 4.625
1/6 Vertical $1,595 2.5x 4.875

Bleed Specifications:
Bleed: 9.25 x 11.125 | Trim: 9 x 10.875 Live Area: Keep text .3125 (5/16) in

i

from trim.

PRINT DEADLINES DIGITAL

Issue Space Materials Published . . . .
Feb/Mar  12/23/24 1/8/25 2/5/25 Holday Bift Sulde Pmall
Apr/May  3/3/25 3/6/25 4/2/25  Comammy joooe oY
Jun/Jul 5/2/25 5/7/25 6/4/25 e S o
Aug/Sep  7/3/25 7/10/25 8/6/25 ; Headine (12 word maximum)
Oct/Nov  8/29/25 9/4/25 10/1/25 . ueRXLl(' o s maximum)
Dec/Jan 10/30/25 11/4/25 12/3/25 n

Online Directory Listing

300x250 image, 72 dpi

Company logo, 72 dpi

Website address

Phone number

Email address

100 word description

Links, website, Facebook, Twitter, Instagram

AD MATERIAL SUBMISSION
ads@TCBmag.com

Tim Dallum, Production Manager
tdallum@TCBmag.com | 612-336-9245



MEETINGS & EVENTS m

Daily Brief Newsletter

Monday, Tuesday, Wednesday, Thursday, Friday, Saturday, Sunday T R ;

Leaderboard A > YOUR BUSINESS.

AL ERUS

Each issue of Daily Brief delivers business headlines, conversations with leaders, work culture trends,
perspectives and advice on entrepreneurship, and much more in one short, streamlined, easy-to-scan @ Daily Brief
email sent to 22,000 opt-in subscribers. .

+ Perspectives from Twin Cities B

. Securing a specific day of the week and position allows you to maintain a
MON: People + Perspectives consistent presence, ensures your company’s ad stands out, and guarantees

Start the week_with people _you’II industry exclusivity. Only a limited number of positions are available each day.
want to know, interviews with

newsmakers, and advice on work

culture and leadership. Choose a day and position, and your ads will appear in that weekly edition for a

month, quarter, or year.

Minnesota Yacht Club Festival Lifts All Boats

arriet Island's newborn music festival left city hoteliers and restauratewrs satisfied.

TUE: Business News
The latest headlines and features.

Rates 1-2 Months 3-6 Months 7-12 Months
WED: Innovators & Entrepreneurs (per month)  (per month) (per month)
Who'’s launching, scaling, innovating, Leaderboard A $2,500 $2,300 $2,000
plus advice from successful Text Ad $2.400 $2.200 $1.900
founders and investors. ’ ’ ’

Leaderboard B $2,200 $2,000 $1,800

THU: Business News
The latest headlines and features.
Ad Specifications

FRI: Hospitality + Design L eaderboards
Fresh ideas for your next corporate 970x250. 150k Text Ad >
offsite, office design inspiration, « Accepted media: JPEG *No animation allowed.
lifestyle news. « Ads with a white background color require a one-pixel border
SAT: Top 5 Stories Text Ad
The week gets busy; we make it Photo: 400 px. x 400 px., 72 dpi.
easy to catch up. Headline: 40 character maximum
Text: 150 character maximum
SUN: The Sunday Read Link: Supply URL
Enjoy one of our magazine features, L ——
profiles, or a deeper dive from o Sacktomsicionbac St

. . Leaderboard B > i o R SGTPNEL
tcbmag.com with your morning -

coffee.
IcBEvents

Best of Business Awards Celebration
ce




Dedicated Targeted Email

MEETINGS & EVENTS m

We'll build you a customized recipient list from our opt-in database, selected from various demographic segments. Extend your
brand’s reach and gain greater engagement with messaging presented as a TCB partner via a targeted email campaign.

Rates
$200 CPM for lists of 10,000 or more - $2,000 minimum

A drip campaign is suggested for maximum engagement.

Here’s how it works:

1. Email is sent to the full targeted list

2. A second email is sent to subscribers who didn’t open

3. A third email is sent to subscribers that opened the
email but didn’t engage (i.e. click through to
offer/additional content)

Example:

10,000 are sent and 25% open

7,500 that didn’t open are sent second email

2,500 that did open but didn’t engage are sent third email
20,000 total emails sent

TWINCITIES
BUSINESS

Second and third sends are priced at 50% of the rates
above

TWINCITIES
BUSINESS

A Message From Our Partner

il

URBAN

Evolution
' A podcast by Destination Medical Center

Urban Evolution - A podcast by
Destination Medical Center
The team behind Minnesota's largest economic development effort

has launched a podcast that explores how creativity and innovation
can transform communities

DEDICATED TARGETED EMAIL

* Subject Line: 10 words max

* Preview text: 10 words max

* Headline

* Body Copy: 200 words max

« CTA Button: 2 words

* Destination URL

* Address

* Hero Image: 1000 pixel wide, height can vary
« Company logo



Online Enhanced Listing

TCB meetings and event guides are online at tcbmag.com! In this searchable online
directory, those planning corporate meetings, events, and offsites can search by the

following categories:

Event Resources

* Audio-Visual Services

* Branded merchandise & Awards
» Catering

* Convention & Visitor Bureaus

* Entertainment

* Meeting & Event Planning Experts
+ Off-Site Experiences

* Rental Services

* Trade Show Exhibit Services

* Transportation & Valet Services

Event Venues

* Greater Minnesota
* Minneapolis

+ St. Paul

» Suburbs

Restaurant Private Dining Rooms
* Location

* Dining Style

* Cuisine Type

One-year Online Enhanced Listing

Make your listing stand out by highlighting
it in our digital directory.

With the purchase of a full-page ad: FREE
With the purchase of ¥ page ad: $395
With the purchase of 2 page ad: $495
Enhanced Listing Only: $995

Mintahoe Catering And
Events

2850 Anthony Lane S
Minneapolis, MN, 55418
612-253-0255
Official Website

CATEGORIES CATERING

DESCRIPTION

Mintahoe Catering & Events is Minnesota’s largest family-owned, family-
operated catering company. We bring our client’s vision to life with fully
customizable menus, thoughtfully prepared cuisine, unparalleled service,
and a host of distinctive venues to choose from. Please contact us today,
and let’s start planning!

MEETINGS & EVENTS E

TWINCITIES
BUSINESS q

LEADERSHIP STARTUPS WORKLIFE VIEWPOINT EVENTS
=t | Companies | TCBFS

LIsT KEYWORD ADDRESS

| [== === |

SPONSORED

Chase on the Lake Create Catering and Willmar Lakes Area Target Field /
Resort & Spa The Dining Studio Convention & Visiters ~ Minnesota Twins
OFF-SITE EXPERIENCES

OFF-SITE EXPERIENCES CATERING Bureau

™ 1 - Bow T ~ CONVENTION & VISITORS o
iz BUREAUS - ol NP 15403
o piiken 203
612-653-3870
Official Webzite

320-235-3552
Officiel Webzite

DISPLAYING | ALL SEARCH IN THIS LIST
CATEGORIES

s

AV For You

AUDIO-VISUAL SERVICES KEYWORD SEARCH

Q

I

»
o
1
Fl
i

952-500-6339
Official Website

EventLab

RENTAL SERVICES

562-224-8558
Official Webzite

TEAMWOMEN
| sPONSORED | e “ $ 3 3 2020

Linen Effects
CATERING

Waveraber, (Quards

€12-355-2500
Official Website
LEARN MORE

Mintahoe Catering and Events

CATERING

€12-253-0255
Officiel Webzite

Go to tcbmag.com and click on TCB lists.




OUR BUSINESS COMMUNITY ’
REFLECTS ON SYSTEMIC RACISM
AND SHARES IDEAS ON HOW
WE MOVE FORWARD.

HALL OF
FAME 2020
TOOLKIT

FOR WORKING
REMOTELY

> EFFORTS TO HELP LOCAL BUSINESSES REBUILD

> AN “EMPATHY ACCELERATOR” FOR CORPORATE
DIVERSITY AND INCLUSION EFFORTS

We so very much value our
partnership with your
publication. We have a very
strong desire to continue to
win over more clients in the
greater Minneapolis/St. Paul
area and working with firms
like yours is a big help in the
endeavor.

1CB.

PARTNERSHIP E

A true marketing partner.

At TCB, we are focused on what makes businesses thrive, and that
extends to our advertisers. That’s why our approach to elevating
businesses goes far beyond a “transactional” advertising mentality. By
leveraging our strengths in print, digital, and event marketing, TCB
provides advertising partners with real results.

We want to understand your unique business challenges. By getting to
know your company on a deeper level, TCB can equip you with the
advertising strategies, events, and opportunities that will differentiate
your brand in this market.

When you’re ready to get their attention, TCB is here to help.

Brett Lubinski
Senior Account Manager
blubinski@TCBmag.com
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