Print Audience Profile 2014 TwinCities

BUSINESS

The Twin Cities Business audience is comprised of smart, educated, connected,
affluent, and influential Minnesota business leaders.

Circulation & Readership

Subscribers: 30,524

Readership: 76,310

Readers spend an average of 31 minutes with an issue

Decision-Makers
e 87% are top management: Owners, Operators, Presidents, C-suites and VPs
e 80% influence or make company purchasing decisions

Largest Concentration of C-level Decision-Makers
Twin Cities Business is Minnesota’s leading business publication with more than 30,000 loyal subscribers
and an average monthly readership of more than 76,000.

Twin Cities The Business Minnesota

Business Journal Business
Circulation 30,524 12,585 12,569
Top Management 23,198 7,058 7,793

Market Penetration and Statewide Coverage

Twin Cities Business delivers the largest business audience in Minnesota.
¢ 100% of all Minnesota Fortune 500 Companies

¢ 100% of all Minnesota public companies with 50 or more employees

¢ 89% of all Minnesota private companies of 50 or more employees

e 90% of all companies in Minnesota with 50 employees or more

Company Size

Twin Cities Business is the award-winning, go-to source for the business leaders of our regions’ most
successful small, medium, and large business in Minnesota.
Small Business

e 61% are decision-makers in companies of <100 employees

e 80% influence company purchasing decisions

Middle Market

e 89% of Minnesota private companies with 50 or more employees
¢ 90% of all businesses in Minnesota with 50 or more employees
Enterprise

¢ 100% of all Minnesota-based Fortune 500 companies

¢ 100% of Minnesota public companies with 50 or more employees

Lifestyle Demographics
No other local publication delivers more of Minnesota’s elite and affluent executive market.
Average Age: 54

Gender: 68% male and 31% female
Education:  97% attended college and 40% post-graduate studies
Income: $232,000 household income

Net Worth:  $2 million
Investments: $938,000 average portfolio
Home Value: $484,000

Sources: Twin Cities Business: BPA audit, June 2013, Readex Subscriber Study 201. Minnesota Business: CVC audit, March 2012 and internal readership study. The Business Journal: ABC Audit,
December 2012, Readex Readership Study 2011.



tchmag.com Demographics TwinCities

tcbmag.com visitors find it the perfect source for local business developments, profiles of
Minnesota people and companies, and a wealth of information from the searchable
database of TCB’s top-ranked Minnesota business lists and directories.

98% of tcbmag.com
visitors say it’s a great
resource for Minnesota
business information

TwinCities
BUSINESS
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2013 SMALL BUSINESS SUCCESS STORIES — January 71, 204 —

97% of visitors found tcbmag.com highly
informational

90% of visitors tell us tcbmag.com has great
content that they can’t find elsewhere

58% have forwarded a link to the site to a
colleague or friend

73% discussed something they read on the
site with another person

2 million pageviews per year
1 million visits per year
7 million impressions delivered annually

Minnesota business leaders spent 20,000+ hours on
tcbmag.com last year by Minnesota business
professionals.

Gender

68% Male

31% Female
Age

54 years of age

Education
92% have attended college

Household Income
82% have HHI incomes of $100,000 or more



Briefcase Demographics 2014 @31391&1562

Briefcase is our bi-weekly e-newsletter delivered each Tuesday and Thursday to 14,000
subscribers Briefcase subscribers tell us that Briefcase is a great resource for Minnesota
business news and information. It allows them to stay up-to-date on the latest Minnesota
business news, hear about local companies and executives, or simply get the latest slant on a
hot topic from a stable of bloggers.
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TOP 25 COLLEGES AND UNIVERSITIES

Mpls. Ad Ageney Plans West Coast Expansion
Q&A With U Of M President Eric Kaler
MN Gets Dismal Score For Entrepreneur-Friendly Policies

MN Ranks As The “grd-Healthiest State”™ In U.S.

BUY LOCAL AND GIVE THE BEST
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Media COO Dave Kansas 1 | University of Minnesota, Twin Cities
: g 2| Walden University
Mpls Law Firm Gains Co-Owner, Changes Its Name 3 [Capelia University

Pollen Leaders Discuss OTA Merger, Bush Funding 84% tell us that Briefcase is a great resource for

Minnesota
business news and information.

Q&A With American Pu

Q&A With Twin Cities Union Leader Javier Morillo

Nerdery Names First President Since Cofounder’s Death
>) BringMeTheNews

2 Twin Cities Tech Firms Are Acquired
Q&A With Business-Banking Exec Jeanne Crain ABETTER
U.S. Bancorp Pays $53M To Settle Mortgage Claims
Despite 37 Branch Closures, TCF Keeps Grocery Partner
State Grants $2.7M For Youth Job Training

NEWS ROUNDUP

Could A Lawsuit Sink The $400M Downtown East Plan?

70% rank Briefcase their first choice for
local business news over the Business
Journal, Star Tribune and Pioneer Press.

In A Year Without Concerts, MN Orchestra Loses $1M
How Minnesota Manufacturing Is On The Mend
Wilfs Return To New Jersey Courtroom

63,000 Minnesotans Face Loss Of Jobless Benefits

Drop In Local Home Sales Stems From Fewer Foreclosures

CURRENT ISSUE OF TWIN CITIES BUSINESS:

75% discuss, forward or recommend
R R e something they read in Briefcase.
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Briefease is a twice-weekly e-newsletter produced by Twin Cities Business [_sovrus ] 58% are male and 42% are female

80% have a bachelor’s degree or higher

51% are between the ages of 35-54

Duplication
64% also subscribe to Twin Cities Business magazine



